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Unitronics Achieves Record Sales and Profits 
in Second Quarter 2000 



Lod, Israel, August 29, 2000. 

Unitronics (EURO.NM symbol UNIT) an Israeli high-tech company that designs, develops 
SSS? r 8 ' ; nd , ma ? Bto Pr °grammable Logic Controllers (PLCs), the computer 'brains'' controlling 
automated production lines, announced today that it has achieved record sales of EURO 1 j° 4 q 9 
thousands and record profits of EURO 469 thousands for the second quarter of 2000. ' 

"Reporting record sales and profit is a major milestone in the company's progress and is in line with 
our expectat.ons'' said Haim Shani, CEO of Unitronics. "As we enter new markets we brieve 7 at 
revenue growth should continue We plan to sustain our sales growth by entering the North American 
market during the second half of the year. However, to continue to develop quality PLC products that 
are imed to meet market demand, we must also maintain our high level of research and 
development. With a marketing and distribution network firmly in placed, I believe that we will be able 
to bring advanced and efficient automation solutions to the growing PLC world market". 

Unitronics offers PLCs that are integrated with advanced communication technologies, embedded 
with Internet and wireless communication abilities. Unitronics' WebPLC™ uses www technology to 
enable seamless production-floor-to-boardroom communications. The M90-GSM is capable of 
wireless communications over cellular telephone networks. 



Business Development during the period 

Sales and profit 

Sales for the three months ended June 30, 2000 reached a record of EURO 1,740 thousands an 
increase of 122% compared with the same period in 1999. 

Total revenues for the first six months ended June 30, 2000 reached a record of EURO 3 285 
thousands, an increase of 1 20% compared with the first half of 1 999. 

The gross profit for the three months ended June 30, 2000 improved to 63% of sales compared to 
40% of sales in the three months ended March 31 , 2000. 

The net profit for the three months ended June 30, 2000 amounted to EURO 469 thousands 
compared to EURO 20 thousands in the same period of 1999, an increase of 2245%. 
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Introduction of new products 

The WebPLC™ 

Ln e h!^ LC ™ *T , 3 ne ^° rk su P ervisor t0 use ^ Internet to monitor, diagnose and correct 
Interne? based PLCs ' ** C ° mPany b6 ' ieVeS that a P ° tential market is merging for 

Jro e btems PLC ™ enabl6S pr ° dUCti0n mana 9ers to remotely monitor and quickly intervene in system 

The M90-GSM™ 

The M90-GSM ™ is a new product which allows wireless SMS (Short-Message-Service) messages 

to be sent to and from a PLC to a cellular phone user via cellular networks 

The M90-GSM™ enables remote-controlled operation of machines and devices via GSM cellular 

communication networks. 

Unitronics' customers can therefore remotely maintain vending machines, refrigerating trucks 

building automation, fuel and chemical tanks, highway traffic control systems, etc. - without the need 

for on-site personnel. 

The Company believes that the introduction of M90-GSM™, opens a new market for Unitronics. 

Sales and Marketing 

Distribution 

The Company managed to build a worldwide distribution network during the first half of 2000. The 
Company believe that a strong, worldwide distribution network is a most crucial element in a 
successful marketing organization. 

The company increased its distribution network to include 33 distributors throughout Europe, Asia 
South America, and Africa, with a sales force totaling over 130 salespersons. The new distributors' 
were carefully selected from companies applying for distributorships. 

Alon Kedar, Unitronics' Vice President of Marketing, comments " We have successfully recruited 
many new distributors since January. That alone was a huge project— but of course, it is only the 
beginning. We are building a strong marketing platform, a flexible structure that will enable us to 
target the proper market for our future product lines." 

Trade shows 

Trade shows provide the opportunity to create new business contacts with potential clients and 
distributors and further the market penetration of new products. This year, Unitronics participated in 
international trade shows throughout Europe, China, South and North America. The company's 
products have also been represented by its distributors in a number of local trade shows. 



El 
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Customer care 



Research & Development 



E2L2?! ^ g,l,t y— the abl tV t0 <**** rethink, retool, and respond to market opportunities to be an 
important business asset. Experience has shown us that the feedback from our customers Is 

"ST* indiC t ati H 9 f r e mark6t d6mand - ln aCCOrdance with this Principled adapted our R&D 
plan to allow us to develop additional new products resulting from such expected demands 

Our flexibility enabled us to introduce I/O expansion modules to our M90 micro-OPLC™ line These 
upgrade the functional capability of an M90, allowing it to automate a broader spectrum of systems 
Umtronics has completed the WebPLC™ development project and has started ^LoTse 
devices v,a select distributors. The R&D department is continuing to refine and broaden this serieT 

The M90-GSM, a new product which allows wireless SMS (Short-Message-Service) messages to be 

R & n n^n f T a PLC on°™ "?*' ph ° ne "* via ceMar networks - " as a '*° introduced into the 
R&D plan for the year 2000. As much of the groundwork for the development of the M90-GSM 

nnrXTT? f ™J* WebPLC™ P r °i ect ' the M90 - Q SM Progressed quickly through the R&D 
process and has already been released to market. 

l?ZSnfTV hat We Wl ! C ? n , tin c Ue t0 id6ntify and embed tne best of emerging communication 
technologies nto our products" Eyal Saban, Unitronics' Chief Technology Officer commented 
recently. "I thmk the M90-GSM is going to have great impact. Mobile data c^mmunicationTTnd m 
Commerce give the end-user a tremendous advantage." 

L h H t R& ? ? am , h3S f 1 arried 0Ut plamed product dev elopment largely according to schedule in 
addition to developing the products mentioned above. 
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Acquiring new facilities a nd expanding staff 

Due to continued business expansion, Unitronics signed in July 2000 a contract for the acquisition of 
new facilities from which it plans to conduct its business activities. The new 1600 square meter 
facility is located in close proximity to the Tel Aviv international airport. 98% of the facility's USD 2 1 

So2n P ^nn t e N PriC t e iS pr ° vid f df ° r $ a 15 'y ear financin 9 P' a ". backed by a financial institution, 
allowing a monthly return not materially higher than the rent due on similar property. 

Unitronics' management decided that it was necessary to acquire a new facility after drafting the 
Company s long-term business plan, which calls for increased marketing and R&D activity The 
Company has begun a personnel recruitment drive to increase the size of the staff needed to support 
this planned activity, and expects to require additional office space 
l he new, larger facility is now under construction, and is planned to be ready in 2002 



For further information: 

Unitronics 

Haim Shani, Chief Executive Officer 
Cara Levy, Investor relations 
Unitronics Web Site: 



+972 8 9786 555 
haim@unitronic.com 
info@unitronic.com 
www.unitronic.com 
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Unaudited Statements of Operations of Unitronics (1989) (R"G) Ltd 

Conven ence translation in»« ciido* v ■"""/ V"^ «/ «-iu. 



Convenience translation into EURO' 



Revenues 
Cost of revenues 
Gross profit 



For the three For the three 

month period month period 

ended June 30 ended June 30. 



(in thousands) 



1,740 
641 



781 
364 



For the six 
month period 
ended June 30 f 


For the six 
month period 
ended June 30. 


2000 


1999 


3,285 

1,565 


1,491 

750 



Research & Development expenses, net 
Selling & Marketing expenses, net 
General & Administrative expenses 
Operating profit 

Financing Income (expenses) net 
Operating profit after financing expenses 



216 
246 
190 



447 



57 
124 
122 



114 



_(13]_ 



442 
557 
358 



363 



(296) 



108 
223 
252 



158 



JM. 



Tax benefits (taxes on income) 
Profit after tax benefits 



JUL 



J49J_ 



The Company's share of affiliated company 

result 

Proffr for the period 



Profit per 1 ordinary shares 
(under IAS) 



0.054 



JM. 



J2L 



0.007 



_Q6L 



0.009 



* Figurs for all periods above were translated at the exchange rate of the EURO 
Shekel) as of 30 June, 2000 (1 EURO = 3.9151 NIS). 



against the NIS (New Israeli 



The notes to the financial statements form an integral part thereof. 
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Unaudited Statements of Operations of Unitronics (1989) (R"G) Ltd 

Inflation adjusted NIS* * ' * ' 



Revenues 
Cost of revenues 
Gross profit 

Research & Development expenses, net 
Selling & Marketing expenses, net 
General & Administrative expenses 
Operating profit 

Financing Income (expenses) net 
Operating profit after financing 
expenses 



For the three 
month period 
ended June 30. 


For the three 
month period 
ended June 30 t 


For the six 
month period 
ended June 30. 


For the six 
month period 


2000 


1999 


2000 


1999 


(in thousands) 








6,811 
2,511 
4,300 


3,056 

1,422 
1,634 


12,861 

6,131 
6,730 


5,838 

2,936 
2,902 


846 
963 
744 


225 

486 
478 


1,730 
2,180 
1,400 


423 
874 
987 


1,747 


445 


1,420 


618 


88 


(49) 


(1,158) 


(119) 



1,835 



Tax benefits (taxes on income) 
Profit after tax benefits 

The Company's share of affiliated 
company result 
Profit for the period 

Profit per 1 ordinary shares (under IAS) 



1,835 



(278) 



J40]_ 



262 



J10L 



0.029 



(19D 



(62) 



246 



* The inflation adjusted NIS figures are stated in terms of NIS of June 2000. 
The notes to the financial statements form an integral part thereof. 
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Financial Statement Analysis 

Revenues - Sales for the three months ended June 30, 2000 reached EURO 1 740 thousands a 
record quarter for the Company, and a rise of 122% compared to the same quarter of 199S Sales 
for the six months ended June 30, 2000, reached EURO 3,285 thousands an increase of 120% 
compared to the first six months of last year, when sales reached EURO 1 491 thousand 
Lr« t nCr ? Se to^ development of the company's business is supported by the large marketing 
infrastructure which has been developed by the company during the last six months. 9 

?nnn * *? T^ f? f ° SS ^ ' The C0St ° f revenues for the last tnree ™^ ended June 30 
2000, includes materials, sub-contracting and production overhead, amounting to EURO 641 
thousands (36.2 of sales), as compared to EURO 364 thousands (46.6 of sales) for the same period 

Gross profit for the three months ended June 30, 2000 amounted to EURO 1,099 thousands (63% of 

sales) compared with EURO 417 thousands (53.3% of sales) for the same period of 1999 

The gross profit improved to 63% in the second quarter of the year 2000, resulting mainly from the 

completion of the M90 production outsourcing process, as well as concluding a number of 

automation projects, including supply of PLCs and system integration. 

The cost of revenues for the first six months ended June 30, 2000 amounts to EURO 1 565 

thousands (47.6% of sales), as compared to the first six months of last year, which amounted to 

EURO 750 thousands (50.3% of sales). The gross profit for the period was EURO 1 ,720 thousands 

(52.4% of sales), compared to the first six months of last year, during which time gross profit 

amounted to EURO 741 thousands (49.7% of sales). 

Research and Development Expenses - Research and Development expenses reflect the high level 

of activity required in developing new technologies and products. The Company believes that highly 

innovative products and concepts in its market segments will provide significant growth potential for 

the future. 

The company invested approximately EURO 216 thousands (12.4% of sales) in R&D during the 

three months ended June 30, 2000, compared to EURO 57 thousands (7.2% of sales) in the same 

period last year. 

Total research and development expenses during the first six months ended June 30, 2000, 

amounted to approximately EURO 442 thousands (13.4% of sales) compared to EURO 108 

thousands in the same period last year (7.2% of sales). 

Selling and Marketing Expenses - Selling and Marketing Expenses including salaries, trade shows, 
sales materials, and other marketing expenses for the three months ended June 30, 2000 were 
EURO 246 thousands (14.1% of sales), compared to EURO 124 thousands (15.8% of sales) in the 
same period last year. 

Total selling and marketing expenses during the first six months ended June 30, 2000, amounted to 
approximately EURO 557 thousands (16.9% of sales) compared to EURO 223 thousands in the 
same period last year (14.9% of sales). 

General and Administrative Expenses - General and Administrative Expenses for the three months 
ended June 30, 2000 amounted to EURO 190 thousands (reduced to 10.9% of sales) compared to 
EURO 122 thousands (15.6% of sales), for the same period of 1999. 

The General and Administrative Expenses during the first six months ended June 30, 2000 amounted 
to EURO 358 thousands (10.89% of sales) compared to EURO 252 thousands, (16.9% of sales) 
during the same period last year. 
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Operating Profit (loss) - The total operating profit before financing costs for the three month period 

!?£i oT! 3 °' 2 ° 00 ' reached a record of EUR0 469 thousands (26% of sales), compared to 
EURO 30 thousands (3.8% of sales) for the same period of 1999. 

I!mT S imDrovement over tne first six months of this year, starting with an operating loss of 
EURO 84 thousands in the first quarter of the year 2000, and ending with a profit of EURO 447 
thousands in the second quarter of the year 2000. This largely resulted from changes in the gross 
profit as described above. 

Financing Income (Expenses) - Financing income for the three months period, ended June 30 2000 
™ °™ d t0 EUR ° 22 thousands - Total fina nce expenses (net) for the first six months ended June 
30 2000 amounted to EURO 296 thousand, compared to EURO 30 thousands in the same period 
last year. This is due mainly to the fact that the majority of cash and cash equivalents untill April 2000 
where in Euro while the financial statements are prepared in New Israeli Shekel (NIS). The company 
EURO deposit was exposed to the devaluation of the EURO against the NIS. The finance expenses 
in the first quarter of year 2000 amounted to EURO 318 thousands, while the finance income during 
the second quarter of the year 2000, amounted to EURO 22 thousands. This largely resulted from 
changes in the EURO exchange rate against the NIS. Since April 2000, the company has changed its 
investment structure, and the currency of investments, which is currently not kept in EURO. 

Profit for the period - The Company's net profit for the three months ended June 30, 2000 reached 
EURO 469 thousands (26.9% of sales), compared with EURO 20 thousands (2.5% of sales) for the 
same period in 1999. 

The net profit for the first six months ended June 30, 2000 amounted to EURO 64 thousands (1 9% 
of sales), compared to EURO 63 thousands (4.2% of sales) during the same period last year. There 
was improvement over the first six months of this year, starting with a loss of EURO 384 thousands 
in the first quarter of the year 2000, and ending with a profit of EURO 469 thousands in the second 
quarter of the year 2000. 
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About Unitronics and the business environment 



Unitronics (EURO.NM symbol: UNIT ) is an Israeli company that designs, develops manufactures 

orodSn 1in e r s ° 9ra n m3ble ^^ ^H* "^ (PLCs) ' the com P uter ' brains ' thrt* *o™S£SS 
production lines Our company is dedicated to the prime directive of PLC control-to make 
automation simple, efficient, and affordable. coniroi— to maKe 

^nmJ 989 ' Z? h3V ? ^^ dSViCeS intended t0 P rovoke new tren ds in production line 
automation. We created the OPLC™ controller series: controllers that enable biXectionalman 
machine communication through a simple user interface. ^uonai man 

°Z l™ !? P t LCS ar ! ! nSt ! " ed in Plants in a variet y of industrial sectors-petrochemical, paper 
m^Nnl 9 h ' Pl3StlCS f d f00dS ' energy and environment, air conditioning and building control 
machme and process control applications, power generation, water and wastewater management 
where automation and process control are needed. wwywiiwu 

We believe that in today's global economy, data has become an incredibly valuable commodity In 
indus ry, production data must be freely distributed through all levels of an enterprise. Data must be 

dS/nn 3 ! « T ^ t Pr ° d « Cti0n fl °° r ' t0 marketing Staff and t0 management. Proper data 
SSteSSi 9 efflcie ^y- a key element of success in an increasingly competitive 

l^o^Pif^Z^l *"% T^ PL ° S ** m integrated With advanced communication 
technologies PLCs that enable vertical communications throughout an enterprise-on a global scale 

"I? tlm l y re,ease a new generation of products, embedded with Internet and wireless 

commumcation abilities, to meet this trend. Unitronics' WebPLC™ uses .www technology to enable 

seamless production-floor-to-boardroom communications. Our M90-GSM is capable of wireless 

commun.cat.ons over cellular telephone networks. A mobile user can send and receive production 

data via a cell phone-even where the M90-GSM itself is installed in a moving vehicle. 

nS? r ?n n ?Q t0 K i FrD ? l Sullivan re P° rt ( Re P°rt 5450-10), the world PLC market is expected to reach 

nf £ h h ° n ^ th ! y f ar 20 ° 4 - ° Ur ° bjeCtive is t0 become a ma J° r P |aver wfthin our market 
niche by developing technolog.cally advanced products that are timed to meet market demand and 
by developing and maintaining a global marketing network to deliver those products where market 
uGmsnd 6xists. 
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